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Client Brief
	Name of the organisation: 


	Briefing date:



	Describe your organisation


	

	Tell us about the product or project

What is the name, functionality, unique selling proposition (USP), etc?
	

	Who is the product or project targeting?

State demographics, behaviour, interests
	

	Why did you develop this product or project?


Tell us what purpose it serves the consumer or society
	

	When are you launching the product or project?

If already launched, tell us how long it has been in the market
	

	Where can the target audience buy the product?

If online, include links to the website or app download
	

	How much does the product cost or how can the target audience benefit from the project?


	

	What are the organisational objectives of the campaign?

Limit this to a maximum of three and make SMART where possible.
	

	What PR objectives do you hope to achieve?

	

	What are your key messages?

State the most important information that you want consumers to know at the end of the campaign.
	

	Who are your competitors?

Give names, target audience, pricing and USP

	

	Give a list of your stakeholders

Everyone who could impact the success of the campaign such as regulators or interest groups
	

	When would you like to start the campaign?

	

	Is there an allocated budget?

If no fixed budget, give an indicative spending limit. State in USD for pan-African projects
	

	Website and social media information

	

	Any previous campaigns on the subject matter?

	

	Any other information that would be helpful

	




Written by: 


N.B: Continue in the next page if need be.
image1.png
L5) BrandSpark




